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claims for most of the remainder. This was a more rigorous
procedure than that of the 'Institute'* run by Good House-
keeping, which, though purporting to represent consumers,
indulgently showered stars upon its best advertisers. More
reliable were the standards and tests devised by groups like
the American Home Economics Association and the Ameri-
can Standards Association, the latter a federation of trade
associations, technical societies and federal bureaus.
Plainly enough, the shift from a producer's to a con-
sumer's economy, from scarcity to abundance, had funda-
mentally changed the strategy of buying. The problem was
no longer how to get goods at all, as in Adam Smith's day,
but how to get the best at a fair price* By the decade's end
some twenty-five thousand secondary schools were giving
consumer education to over six million future housewives,
whose credo henceforth would be distrust and comparison*
University chemistry courses now often set students to ana-
lyze drugs, soaps and gasoline, while those in agriculture
stressed meat buying and the grading of farm commodities.
In 1938 Missouri's Stephens College set up an Institute for
Consumer Education, endowed by the Alfred P. Sloan Foun-
dation. Throughout the country women's clubs were spark
plugs of the consumer movement, with strong leads taken by
both the National League of Women Voters and the Ameri-
can Association of University Women.
Older and more sedate organizations devoted to the as-
saying of merchandise—like the National Consumers'
League, its original concern being with the products of un-
sanitary and sweated industry—were elbowed to a back seat
by livelier ones* Such were Consumers' Research, started in
1929 to foster the habit of buying by grade and specification
rrather than advertisers' claims, and Consumers Union, dating
from 1936, which championed not only the consumer but
also the union worker, gaining by its criticism of competitive
capitalism a somewhat leftish repute. The findings of their
laboratories, sent to subscribers under "confidential" seal as

